
 
    

    

   
 

    

prospects, fellow realtors, brokers, colleagues, and members of organizations that you belong to.  

You can assemble a mailing list from business cards collected at open houses, or you might consider 
purchasing a mailing list from a company. 

If you explore the Publisher catalog, you will find many publications that match the style of your 
newsletter. 

Next, establish how much time and money you can spend on your newsletter. These factors will help 
determine how frequently you publish the newsletter and its length. It is recommended that you 
publish your newsletter at least quarterly so that it is considered a consistent source of information. 
Your clients and prospects  will look forward to its arrival. 

  

 

 

Mark Lanning is a Consul for Economic Affairs at the U.S. Consulate General in 
Hong Kong.  Prior to his arrival in August 2011, Mark studied Mandarin at the 
Chinese Language and Area Studies School in Taipei, Taiwan.  He has served as a 
political/visa officer in Guangzhou (2006-2008), and Cultural Affairs Officer in 
London (2008-2010).  Mark is a Pickering Fellow with the State Department.  As 
part of the fellowship he interned at the U.S. Embassy in Tashkent (summer 2003) 
and on the staff of former Secretary of State Colin Powell (summer 2002).  Mark 
grew up in Washington State.  He graduated with a Bachelor’s in history from 
Whitman College (Walla Walla, Wa) in 2002 and a Master’s in Public Affairs from 
Princeton University’s Woodrow Wilson School in 2005.  His foreign languages are 
Mandarin, Russian and German.  
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